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Social Media 2021-2022

01. Introduction

Growing a social media 

audience helps companies 

increase brand awareness 

and Web traffic in addition 

to build client relationships.   

02. Results from 

last year

Social media engagement 

grew in all categories in 

2022, ranging from 33.8% 

to 606.19%.  

03. Top Posts 2022

A look at the year’s most 

popular posts based on 

audience engagement.   

04. Goals 2023

Through tangible goals, we 

can improve the quality of 

our social media content, 

thereby growing audience 

and engagement. 

05. Closing

Thank you for your 

continued support of our 

social media efforts. 
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Introduction

Social media gives companies an opportunity to 

voice their brand message and develop relationships 

with clients and potential customers. 

In 2022, Stellar’s social media engagement  

experienced phenomenal growth in all major 

categories: audience, published posts, interactions, 

clicks, shares and impressions. 
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Last Year



Social Media Growth Year Over Year
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Engagement Statistics 2022

Published Posts +72.82%
Number of posts published across all platforms

July 1, 2024Year-End Report6

Audience +33.88%
Current # of Followers on all accounts, except Facebook = Likes 



Engagement Statistics 2022

Interactions +532.06%
Number of likes, reactions and comments for published posts

Clicks +293.59%
Number of clicks on posts published through Hubspot
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Engagement Statistics 2022

Shares +170.48%
Number of published posts that were shared; includes Twitter retweets

Impressions +606.19%
Number of views posts received 
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Top 10 Posts 2022
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Based on Interactions: Likes, Reactions & Comments



Top 10 Posts 2022
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Based on Interactions: Likes, Reactions & Comments



“The goal is not to be good at social media, 

the goal is to be good at business because of 

social media. 

—Jay Baer, author of “Youtility: Why Smart Marketing is About Help not Hype”  



Goals for 2023

Growth opportunities 

▪ Publish 750 posts

▪ Grow Audience by 20%

▪ Increase Interactions, Clicks, Shares and 

Impressions by 20%

Additional opportunities

▪ Feature more employees in posts

▪ Produce more videos for posts 

▪ Post more original photographs of Stellar events 

and activities 

▪ Increase time spent engaging with clients and 

stakeholders on social media 
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Thank you

Thank you for your commitment to building a strong brand presence on 

social media.

Together, we can grow our audience of engaged followers across all 

platforms, thereby increasing engagement and driving more customers to 

our website and, ultimately, our business. 

Laura Hampton, Marketing Manager 

lhampton@stellar.net
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